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In its quest for progress the Arab world possesses great resources
and potentialities yet is beset by a number of chronic problems and frust-
rations. In its attempt to understand itself and others, and to make it-
self understood to others, the Arab world in recent decades has experi-
enced a rapid growth in its mass media. It is likely that this growth in
media wil] continue at an increasing rate as the search for meaning con-
tinues and as the intraregional and international rivalries intensify to gain
control over the march of events in the region.

Research about the Arab mass media, however, has been scant to
date. Except for some excellent studies of the press of certain Arab count-
ries, descriptions of existing Arab media systems, and publication by
Unesco of statistical data about Arab mass media, little systematic re-
search has been conducted to trace the beginings and development of the
mass communication media.in the Arab world, or to investigate their
nature, roles, and coverage.

Not that all the Arab countries had a late start in the media. Jour-
nalism had a strong foothold in a number of Arab countries before the
turn of the century; sound broadcasting and the art of the cinema were
introduced in this area during the twenties. But it seems that the study
of the mass communication media of this geographical area presents
scholars with certain diffifficulties. For in spite of a common language,
religion, history, and aspirations, the Arab world is made up of a mosaic
of twenty one countries that reveal significant contrasts. For one thing
these countries run the gamut of the political systems thus affecting the
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roles, outputs, and content of the media. In terms of national develop-
ment, they are in somewhat different stages, thereby making different
demands on their media. In terms of material wealth and production
the Arab countries reveal a wide disparity which includes some of the |
highest and some of the lowest per capita incomes of the world. All
these contrasts are reflected in the structure and performance of the
mass media in the region.

To add to the complexity of the study of Arab mass media, the
researcher is faced with the variety of dimensions and levels at which
these media function. This is particularly true of Arab countries which
play or aspire to play leading roles in the regional and international
affairs. Last but not least there exists the usual problem encountered
when studying developing countries, namely the shortage of up-to-date
and reliable data. For this last reason it was decided to exclude Djibouti
which was admitted to the League of Arab Nations in 1976. In addition,
because data on certain countries were more available than others, more
frequent reference was made to them.

By mass communication media we mean the daily and non-daily
press, radio and television broadcasting, motion pictures, and news agen-
cies. Reference is also made to the use of satellites. Not included, how-
ever, are books and the theatre for which data were either unavailable
or incomplete. The study, however, does include an investigation of the
development and roles of thie institutions for the study of communication
and the centers of training for communications experts in the Arab world.

Numerical data were based on both information provided by indi-
vidual Arab media and on publications by Unesco, such as World Com-
munications and Unesco Statistical Yearbooks. Additional data were
collected from interviews with officials of many Arab countries.

The Arab Press

The state of the press in the Arab world over the last few dccades
has reflected the great changes that have taken place in the area. One of
the most significant events during that period has been the independence
of the Arab states from colonial rule and this has had a twofold cffect on
the Arab press.
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On the one hand the local papers which had been serving mainly
the former colonial rulers and foreign communities living in the Arab
countries began to address themselves to the problems, issues, and tastes
of the indigenous populations. They came to reflect the hopes and aspi-
rations of the newly independent states, to endorse their new plans, and
to reinforce their new slogans. The Arab press found a new reader-
ship. It also found a new role, namely that of developing the newly
liberated nations.

This change in readership and role, on the other hand, naturally
brought with it a second change, namely the significant decline in the
number of dailies and periodicals published in foreign languages.

Thus, Morocco which had seven dailies published in French and
only two dailies published in Arabic in 1950, now publishes three major
dailies in Arabic and only one in French. Algeria which had all its ten
dailies published in French in 1950 has now one major daily published in
Arabic and a second one published in French,

Because freedom of the press is a function of both the type of poli-
tical system of a country and its state of interna] stability, the Arab
press has reflected these factore throughout its existence. At times it
witnessed a boom in freedom of expression that was followed by long
periods of heavy-handed censorship. Historically, Egypt was the seat of
the young, vigorous and independent Arabic press, but as clouds of cen-
sorship overcast the Cairo scene, Arab capitals such as Beirut, Tunis,
Kuwait and others saw the flourishing of a diversified and outspoken
press.

Viewed statistically over the last few decades, the picture that the
Arab press presents is similar to that of the world press; namely, that
the total number of dailies has decreased concurrent with increased read-
ership. The picture is not, however, that simple, for it differs among Arab
nations. In Algeria, Morocco, Tunisia, Jordan, and Syria, as Table 1
and 3 indicate, the decrease in the number of dailies has been accom-
panied by a significant increase in circulation, Other countries, such as
Libya, Kuwait, Lebanon, the Arab Republic of Yemen, and Saudi Arabia
have witnessed a boom in both the number of dailies and in circulation.

Table 1 indicates that nine Arab countries publish fewer newspapers
today than they did in the sixties, nine countries publish more, and two
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maintained their level of publication. The decline in the number of
dailies is particularly obvious in Egypt and Algeria which lost more than
half of their dailies in the last ten years. Of the 40 dailies that supplied
the Syrians with news during the last decade only 5 remain today. Egypt

TABLE 1

Number of Dailies in 1962 and 1974

Country 1962 1974
Algeria 7 4
Egypt 33 14
Libya 4 7
Mauritania 1 1
Morocco 9 6
Somalia 1 1
Sudan 7 4
Tunisia 5 4
Iraq 10 7
Jordan 8 4
Kuwait 6
Lebanon 46 52
Oman None 1
Qatar None 1
Saudi Arabia 4 5
Syria 40 5
United Arab Emirates None 1
Arab Republic of Yemen 1 3
People’s Republic of Yemen 5 4
Bahrein None 1
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had a combined number of 416 papers, periodicals, and non-dailies in
the late fifties.(1) Of these only 215 remain, the rest, particularly those
published in foreign languages, disappeared.

Today all Middle Eastern countries publish at least one daily news-
paper in Arabic. Ten of these countries publish at least one daily in a
foreign language. Where dailies are not published in foreign languages,
weeklies and periodicals are made available to national minorities and
foreign readership in languages such as Turkoman, Kurdish, Spanish,
French, Italian, English, and Armenian,

Data about the number of periodicals and non-dailies published by
the Arab press over the last three decades are incomplete. Table 2, how-
ever, shows a marked increase in production particularly in Kuwait
where it increased from 7 to 32 periodicals, and Bahrein where it increas-
ed by 15 in the last decade.

— YYA —



TABLE 2

Combined Number of Arab Non-dailies
and Periodicals in 1962 and 1975

Country 1962 1975
Algeria 144 108
Egypt N. R. (1) 201
—ibya 21 21
Mauritania 2% 2%*
Morocco 44 S+
Somalia 8 2*
Sudan 42 32
Tunisia 82 67
Iraq 28 15%*
Jordan 1* 30
Kuwait 7 32
Lebanon N. R. 366
Oman None [**
Qatar None 2%
Saudi Arabia 15 15
Syria 52 47
U.A. Emirates None 1>+
AR. of Yemen 3 1+
P.D.R. of Yemen 15 Se*
| Bahrein 3 18

1 Not reported.
*  Number of periodicals only.
** Number of non-dailies only.

Two countries, Oman and Qatar, which had no periodicals and non-
dailies published in the sixties, have stated such publications in the seven-
ties. But it is Lebanon with its combined publication of 366 non-dailies

6

— YV



and periodicals that leads the other Arab countries in that respect, follow-
ed by Egypt with 201 and Algeria with 108 such publications. In fact
Lebanon ranks third among Asian nations in the publication of periodi-
cals and non-dailies. With the exception of the Peoples’ Democratic
Republic of China on which statistics are unavailable, Lebanon comes
acter India which has 4,012 such publications and Japan which publishes
800 non-dailies.

Although the number of readers these publications reach is unavail-
able, it is estimated that they have very large readerships.

Figures about the circulation of Arab dailies and the number of
copies of dailies per thousand inhabitants are available.

TABLE 3

Number of Copies of Arab Dailies
per 1000 in 1962 and 1975

Country 1962 1975
Algeria 0.24 18
Egypt 0.20 20
Libya 0.07 17
Mauritania 0.05 0.2
Marocco 0.14 16
Somalia 0.01 2
Sudan 0.05 N.R.
Tunisia 2.23 21
Iraq N. R. N.R.
Jordan 0.27 23
Kuwait 0.04 44
Lebanon 0.97 N. R.
Oman N. R. N.R.
Qatar N. R. N. R.
Saudi Arabia 0.04 7
Syria 0.19 9
U. A. Emirates N.R.
A. R. of Yemen N. R. N.R.
P. D. R. of Yemen 0.03 19
Bahrein No dailies N. R.

* Not Reported
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As table 3 indicates all figures indicate an upward trend, but the in-
crease over the last ten years in the number of copies of dailies per thou-
sand varies from one Arab country to another. Somalia, Libya, and Al-
geria reported an approximate increase of 200% over this period while
Mauritania reported only a 4% increase. The largest leaps according to
the figures shown on table 3 were taken by both Kuwait which reported a
1,100% increase, and the People’s Democratic Public of Yemen which
had a 633% increase in newspaper circulation.

All figures pertaining to 1975 point to one fact, however, namely that
none of the Arab countries reaches the minimum standard for dailies
circulation set by Unesco as a criterion of adequate coverage, i.e. 100
copies of dailies per 1000 inhabitants These figures,
however, do not reflect the actual sizes of readerships
of Arabic dailies. The latter are considerably larger than circulation
figures would suggest, due to a number of factors and practices. For one
thing the average size of the Arab family is larger than that of its Wes-
tern counterpart, which makes for a wider circulation for a single copy.
The reading aloud of the day’s edition in the evening to the assembled
village inhabitants is another of these practices; such reading takes place
either informally in coffee houses and clubs, or formally in village recrea-

tion centers. In many countries dailies are displayed in public places for
literates who cannot afford the price of the paper. Joint ownership of a
paper by a number of families and pass-along readership are also com-
mon practices. Renting newspapers and periodicals by the day, or read-
ing them at the press kiosques is not uncommon. All these practices swell
the circulation number of the dailies and account for untold additional
numbers of readers.

In spite of its circulation of 20 copies per thousand, Egypt has the.
third highest rate of daily readership in Africa.(2) In addtion, several of
its dailies and periodicals have large readerships in the other Arab count-
ries. The same is true of other major Arab publications which are made
available to the Arab masses by air mail.

Local and rural publication of papers and weeklies is not common
in the Arab world. Most of the Arab dailies and periodicals are published
in the Arab capitals with few published in the rest of the large cities.
This is regretable because the Arab countries need to develop and encou-
rage a provincial press to support their development programs. Such
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press could take the form of weeklies or single sheets, some printed in
minority languages such as Kurdish and Berber for remote small com-
munities. It is hoped that the Arab mass media education institutions and
training centers will turn out the needed personnel to fulfil this vital task.

Unlike radio and in some cases television, the press reaches far fewer
people as a reporter of news in the Arab world. A number of factors
contribute to this effect. First, the press is rather young in many Arab
countries. Secondly, a high rate of illiteracy adds to the burdens
of press development. In addition, newsprint has to be imported from
foreign markets and except for the oil rich Arab states hard currency is
often lacking or used for more pressing priorities. Poor transporta-
tions facilities for transmission of news, slow and often poor communica-
tion between the large cities where the papers are published and the rural
areas are other factors that limit newspaper circulation. Financial factors
such as low income and lack of advertising income also limit the rate of
newspaper circulation in Arab countries.

One factor that works for the Arab press, however, is the unity of
language. Combined with the recent introduction of new technologies of
printing, production, data transmission; and with the expected accele-
rated rate of development, it is hoped that the Arab press will soon enjoy
a wider dissemination and play a vital role in the Arab world.

One factor that works for the Arab press, however, is the unity of
language, Combined with the recent introduction of new technologies of
printing, production, and data transmission; and the expected accelerated
rate of development it is hoped that the Arab press will soon enjoy a
wider dessemination and play a vital role in the Arab world.

News Agencies in The Arab World

Until 1955 when the Egyptian Middle East News Agency (MENA)
and the Sudanese Sudan National News Agency (SUNA) were founded,
the Arabic press depended on the world news agencies for their interna-
tional news stories.

Today, fifteen Arab countries own their national news agencies,(3)
and three countries are members of the newly formed Gulf News Agency,
and six Arab countries do not. In addition seven countries are members
of the newly formed Gulf News Agency.(4) A decade and a half ago only
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seven countries owned their national news agencies and the rest of the
Arab world depended on them, All Arab news agencies serve their press,
radio and television services but their scope and coverage, however, vary
from one country to the other. Egypt's MENA for example maintains
bureaus n all Arab capitals, in addition to some major European cities
such as London, Paris, Belgrade, and Berlin. It serves over four hundred
subscribers with an average of 20,000 words of news daily in Arabic and
some 6,500 words in English. In addition to news, features, and photo-
graphs, MENA offers its subscribers a television news service. Like most
of its Arab counterparts, it subscribes to the major world news agencies
and exchanges news with a number of them.

All Arab news agencies issue both national news received from
their own correspondents and international news received from both
their own correspondents and from the international news agencies.
Photos, economic news bulletins and audio-radio services are among the
services they also provide. News transmission is made through such media
as cable-teleprinter, circuits, radio teleprinters, telex, telephones and air
mail; satellites are yet to be used for that purpose.

Countries which have not yet initiated their own national news agen-
cies, such as Mauritania, depend on their own reporters for national news
and on Arab and world news agencies for internationa] news, In Mauri-
tania the government issues a free daily information bulletin for the use
of its mass media. It is also of interest to note here that the Palestinian
Liberation Organization established its own news agency, the Palestinian
News Agency in the early seventies.

With the exception of Morocco’s Maghreb Arabe Presse (MAP) a
private company, all Arab news agencies are government owned and state
controlled. MAP constitutes an important news agency for the Arab
speaking countries. It supplies its 70 subscribers with 210,000 words of
Arabic, and 180,000 words of French daily,

A look at the future development of Arab news agencies is rather
reassuring. The problems that usually hamper the development of news
agencies and limit their exchanges, such as multi-linguialism and difficul-
ty in teletype transmission of characters are non-existant in the Arab
Middle East. It is the personnel development and its training that these
countries have to contend with 1o efficiently link the region. Part of this
problem is already being faced and solved by the various institutes for the
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study of communication and professional training of personnel in the
Arab world.

Radio Broadcasting in the Arab World

Sound broadcasting was introduced in the Middle East as early as
the mid-twenties. In Egypt the first radio transmissions were broadcast in
1929 by privately owned local stations run for commercial purposes. In
1934 the state took over radio broadcasting and ran it as a public service.
The same pattern was repeated in a number of other Arab countries.

A second pattern was Set by the former colonial rulers who introduc-
ed radio broadcasting for the service of their armed forces stationed in
Arab territories. Radio Somalia was thus operated for the British Mili-
tary government in the fifties. In the sixties, three radio stations were
established by the British Armed Forces in both Tripoli and Benghazi in
Libya to serve their military forces. The United States Air Force also
established its own radio and later television service in the former Whee-
lus Air Force base near Tripoli in Libya. The transmissions in every case
were intended for their staff, In many cases, the services reached a small
fraction of the nationals.(5)

As a public service, sound broadcasting was started at different dates
in the Arab world; in Iraq it was introduced in 1936, in Syria the date was
1945, in Saudi Arabia 1950; other countries such as Qatar had to wait to
the sixties to start their sound emissions. The newest Arab broadcasting
service is Oman’s which was inaugurated in 1970.

Today there is no Arab country without a sound broadcasting service.
In all Arab countries the number of transmitters has considerably increas-
ed over the last ten years; in Libya, Sudan, and Lebanon the number of
transmitters has doubled during this period. In Jordan, Kuwait, and Saudi
Arabia this number has tripled. Today the Arab Middle East is covered
with a network of over 244 long, medium, short, and FM transmitters.
With a combined power of over 23,5000 KW this network covers practi-

cally all the Arab populations; Egypt reports a 99.6% coverage, Mauri-
tania 90%, and Jordan 95%.

Arab radio audiences have grown rapidly during the last decade. In
fact the rate of growth of radio ownership in some Arab countries has
been among the highest in the world,
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TABLE 4

Number of Radio Sets per 1000
Inhabitants in 1962 & 1975

Country 1962 1975
Algeria 0.61 46
Egypt N. R* 144
Libya 0.62 41
Mauritania 0.20 125
Morocco 0.55 95
Somalia 0.12 17
Sudan 0.09 97
Tunisia 0.63 49
Iraq 0.21 169
Jordan 0.38 211
Kuwait 0.28 439
Lebanon 0.61 210
Oman None N. R.
Qatar None 432
Saudi Arabia 0.21 31
Syria 0.57 375
U. A. Emirates 175
A. R. of Yemen N. R. 41
P. D. R. of Yemen 0.52 53
Bahrein N. R. 341

Not Reported.
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Table 4 shows that Kuwait’s ratio of receivers to population of 0.28
ten years ago has reached 439 today; i.e. an increase of 1567%. Qatar,
Syria, and Bahrein showed similar large increases, and Egypt’s ratio of
144 receivers per 1000 inhabitants ranks among the highest in the African
continent. It is estimated that almost all Arab countries have adequate
sound broadcasting penetration today, . However, the figures shown on
Table 4 do not even come close to revealing the actual size of
Arab radio audiences. Spontaneous and organized group listening are
very common in these countries.

In Egypt, for example, the state has established radio and television
listening and viewing centers in rural areas, where peasants meet to listen
and discuss special farm programs, or for an occasional evening of enter-
tainment. It is also believed that the estimated number of radio receivers
in some Arab countries is larger than the reported figures because large
numbers of receivers are undeclared.

Undoubtedly broadcasting reaches far more people in the Arab Mid-
dle East than both the press and television. The relatively low price of
radio receivers, particularly those manufactured locally, the convenience
and ease of operation of transistor sets, the rather high rates of illiteracy,
the variety of programs offered and their emission in minority languages
all contribute to making radio the most popular mass medium in the
Arab countries.

In terms of amount of daily broadcasting output, Table 5 shows that
all Arab broadcasting services except four are on the air for more than 12
hours a day.
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TABLE §

Number of Hours of Daily Radio
Broadcasting in 1975

Country 1975
Algeria 43
Egypt 172
Libya 18
Mauritania 9
Morocco 57
Somalia 3
Sudan 21
Tunisia 42
Iraq 22
Jordan 24
Kuwait 19
Lebanon 100
Oman 7
Qatar 15
Saudi Arabia N. R.
Syria 20
U. A. Emirates N. R.
A. R. of Yemen 15
P. D. R. of Yemen 10
Bahrein 8

First is Egypt with 172 hours of daily broadcasting, followed by
Lebanon with 100 hours, and Morocco with 27 hours. In fact Egypt is
considered to have one of the most active broadcasting services in Africa
in terms of national broadcasting output. Its international broadcasting
output ranks among the first five in the world.
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Unlike film and television production all Arab broadcasting services
rely heavily on their own production. This is relatively easy compared to
motion pictures and television for it does not require the specialized
personnel and the advanced technology of the other media. In addition,
an attempt is made by all governments to reflect and foster their national
character and self-images. The import of programmes from other Arab
countries and from foreign broadcasting services is not, however, un-
common. Egypt again is the main exporter of radio recordings to its Arab
neighbours. The Arab states Broadcasting Union (ASBU) organizes and
encourages the exchange and the simultaneous transmission of broadcasts
in all the Arab world. As noted by Sydney Head “the great unifying in-
fluences of a common religion, Islam, and a common sacred language,
Arabic, enables broadcasting to achieve a kind of universality impossible
in countries with dozens of different languages, religions, and cultuial tra-
ditions”. “Broadcasts in Arabic”, he adds, ‘have common meaning and
fascination, not only for the majority of the inhabitants of a single count-
ry, but for the peoples of the entire North African and Middle Eastern
regions’.(6)

Additional bilateral agreements between individual Arab and foreign
broadcasting services provide a further source for sound recordings.
Such recordings partly feed the local broadcasting services conducted in
foreign languages. France, England, The Federal Republic of Germany,
India, Pakistan, and a number of international broadcasting organizations
such as the OIRT, EBU, ABU, and URTNA are among these sources.
The recordings range from drama, documentaries and instructional pro-
grammes to musical recordings.

Programmes conducted in foreign and minority languages constitute
an important feature in the Arab broadcasting services. Where large mino-
rities exist whole broadcasting services are specially designed to reach
them. Iraq has a special service in Kurdish for its Kurdish minority,
Morocco broadcasts an 8 hour daily programme in Berber ,and Mauri-
tania transmits in Toucouleur, Sarakole, and Wolof. Cairo has daily
programmes in English, French, German, Italian, and Greek. Other Arab
states broadcast in Spanish, Armenian, AmHaric, Qoti. Swahili and

Turkoman for their minority groups which use these channels for self-
expression.
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The number of regular local broadcasting services varies from one
Arab country to the other. Egypt, for example, broadcasts nine radio
services to cater to the tastes and needs of its population(7) In addition
it provided facilities for the broadcasting of a special radio service con-
ducted by the Palestinian Liberation Organization. To all these activities
an extensive overseas service conducted in 36 languages and ranked
among the five first in the world as mentioned earlier completes the
picture.

Other countries such as Kuwait beam four local services daily; two of
them are conducted in Arabic, a third service is broadcast in English, and
the fourth consisting of stereo music is broadcast on FM. Most of the
radio services in the area originate from the capitals; local broadcasting,
like the local press, hardly exists in the Middle East, but where it has been
initiated such as in Morocco and in Alexandria in Egypt it has succeed-
ed in reflecting and in reviving the traditional local art forms, industries,
and character,

The introduction of frequency modulation broadcasting in the Middle
East is recent and limited. In all, seventeen stations are in use, six of
which are in Morocco, two in Jordan, three in Lebanon, four in Saudi
Arabia, one in Kuwait, and one in the United Arab Emirates.

In terms of number of hours of transmission the Arab countries have
made a great strides. Only twenty years ago Yemen owned a single radio
station that transmitted one hour daily. Saudi Arabia owned one medium-
wave and one short-wave transmitter that broadcast a few hours daily.

The content pattern of Arab broadcasting is the one familiar through-
out most of the world; entertainment makes up a good part of broadcast-
ing hours. The percentage varies slightly from one country to the other;
Qatar reports 57%, Syria 45%, Sudan 28%, and Kuwait 729, of enter-
tainment, Next come programmes devoted to the letters, arts and science
which make up 249, of Algeria’s broadcasting hours, 149, of Egypt’s,
and 30% of Somalia’s. News and information programmes make up 40%
of Mauritania’s broadcasting service, but only 99, in Kuwait. Most Arab
services make systematic use of sound broadcasting for schools and adult
education, thus Algeria devotes 11% of its air time to that end, Syria 8%,
and Tunisia 9%. The rest of the broadcasting time is allocated to pro-
grammes for special audiences, minorities, religion, sports, and the like.
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Only a fraction of the broadcasting time is given to advertising which has
only been recently introduced in some Arab broadcasting services.

Politically, however, it is known that radio in the Arab countries
has been and is still being used successfully. Arab leaders such as Nasser
have realized the potential of this medium and have used it to achieve
their goals. A case in point is the controversial “Voice of the Arabs”,
a service that encouraged the liberation movements not only of the
Arab countries still under colonialism then, but also those of other Afri-
can countries. It is equally well known that in their struggle for indepen-
dence the Algerians rallied to war on a notice from their transistors.

Today radio is still considered an essential tool of international rela-
tions. It is used by the Arab countries to present their viewpoints on im-
portant events, to explain their attttitudes on world problems, and to
foster their self-images. Part of this external effort is directed to neigh-
bouring Arab countries, the rest is meant for the international commu-
nity.

By the same token and for economical and political reasons the
Arab world is the target of international broadcasting, Israel, the US.A,,
the U.S.S.R, England, France, the Federal Republic of Germany, and
many other countries beam special broadcasts to the area, both in Arabic
and in other languages. Some of the broadcasts are meant to create good-
will toward the originating countries but others have propaganda ends
such as the Israeli broadcasts which are often jammed by Arab authori-
ties.

Arab Television Broadcasting

Television broadcasting has pentrated all Arab countries with the
exception of Somalia and Mauritania. The introduction of television in
the Arab countries dates back to the fifties when the Algerian, Iraqi, and
Lebanese television services were started. But it was during the sixties
that most other Arab television services went on the air.

Today, Arab television audiences are reached through a network of
116 television transmitters, an increase of 67 transmitters over the last
decade. The number and power of the transmitters used by each Arab
country varies according to its area, the size and geographical distribu-
tion of its audiences, and in consideration to economic factors. Egypt
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uses 28 transmitters with a total power of 54 Kw to cover its approximate
area of one million square kilometers, while Qatar uses 2 transmitters to
cover its 22,000 square kilometers. In both cases the total populations are
reached; this is possible because in Egypt the population occupies appro-
ximately 5% of the total area of the country. Most of the Arab television
services reach their potential audiences,

Some of the Arab television services are linked together by micro-
wave to form regional networks, such as the Maghrebvision which links
the television services of Morocco, Algeria, and Tunisia. This network will
eventually be linked to a second network in progress between Libya and
Egypt, thus bringing all North African Arab countries together. A third
such project, the Gulfvision, will eventually form a regional television net-
work that will bring all Arab countries of the Arabian Gulf together.

In addition, the projected regional Arab satellite will greatly increase
the flow of information between Arab states, making possible more tele-
vision programme exchanges and more simultaneous broadcasting of
major events.

Paralle] to the increase in the number of television transmitters and
television coverage in the last decade is the increase in the number of
television transmission hours, With a weekly output of 115 hours of tele-
casts, Egypt is first among the Arab states, closely followed by Lebanon
with 100 hours. Ten years ago Jordan had not T V but today
is ranked third among the Arab countries, with a total weekly output of
60 hours. Table 6 also shows that Qatar, whose television service
did not go on the air until 1970, has 36 hours of weekly telecasts
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Number of Hours of Weekly Television

Country

Algeria

Egypt

Libya
Mauritania
Morocco
Somalia

Sudan

Tunisia

Iraq

Jordan

Kuwait
Lebanon

Oman

Saudi Arabia
Qatar

Syria

U. A. Emirates
A. R. of Yemen
P. D. R, of Yemen
Bahrein

TABLE 6

Broadcasting in 1962 & 1975

1962
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1975

115
42

32

38
45

60
38
100
N.R.
36
38

55
42
N. R.
34
N. R.

19



The Arab countries rely in varying degrees for their television out-
put on foreign films and telecasts. The percentage of imported telecasts
to locally produced ones ranges from 40 to 60%. Approximately half of
the Iraqi, Saudi Arabian, and Lebanese telecasts are produced locally.
Kuwait and Sudan produce around 60% of their television program-
mes, only Qatar imports 75% of its broadcasts from other countries.
Arabic programmes of non-local origin are either directly imported from
other Arab counties or are exchanged between these countries through
bilateral agreements. The Arab States Broadcasting Union (ASBU) plays
a leading role in encouraging the exchange of these programmes. Egypt
is the largest exporter of telecasts to the rest of the Arabic-speaking coun-
tries. It is also estimated that Egypt exports some 1,200 hours of program-
mes a year to other non-Arabic speaking countries in Africa and Asia.

Other sources of telecasts for the Arab states are the U. S. A,
France, England, Eastern Europe. Most of these telecasts are leased,
some are exchanged and some are directly piped in from Eurovision.
This is the case in both Morocco and Tunisia, whose television networks
are linked to those of Spain and Italy respectively and hence to Euro-
vision. Some videotapes and films are released from foreign diplomatic
missions or from cultural centers,

Arab television programmes are broadcast locally through either one
or several national networks. Lebanon, whose television services were
carried by two commercia] companies, did broadcast its programmes on
two separate networks. Until recently Egypts television output reached its
audiences through three channels; today only two are on the air. The first
one, which carries the main service, reaches all populated areas, the
second one covers only the Delta area. Plans are being made to extend
the coverage of the second network and to use it for educational pur-
poses.

The bulk of Arab telecasts are intended for general audience; they
include the usual categories of entertainment, news and information,
programmes for special audiences, religion, culture, and instructional and
educational telecasts. The percentage of each category to the total num-
ber of telecasts varies from one country to the other, but it is believed that
entertainment takes up a large part of the broadcasting time. Telecasts
for school instruction are regular features in many countries such as
Kuwnit, Iraq, Egypt, Lebanon, and Sudan. They are organized in cooper-
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ation with the Ministries of Education and transmitted during school
hours on school days. Adult education programmes and analphabctism
courses are also transmitted by television in a number of Arab states
which organize teleclubs and community viewing centers in rural areas
for this particular end. But here again, as it is in the case of radio, tele-
vision is not used fully as a medium of social change and modernization.

In certain cases such as in Jordan, programming is partly dictated by
political considerations. Because Jordanian television is meant to attract
Arab audiences in the West Bank and Israel, its programmes are care-
fully planned with an eye on the Israeli television schedules. “The Israelis
in turn”, says T. Green, try to get these same audiences “by putting on
popular programmes in Arabic to conflict with the news on Jordan tele-
vision. Both in Jordan and Israel, television programming is dominated by
the desire to outwit the rival station over the border”.(8) In fact Israeli tele-
vision which was set originally as an educational tool, made the switch
to entertainment programmes to provide Israelis equipped with television
sets and turning to neighbouring Arab services with local programmes.
The development of television in Israel has also caused a debate in Arab
countries as to whether it should be jammed. This consideration was
dropped, however, in favour of a decision by the Arab states to provide
Jordan with free programmes. Chief among these are instructional tele-
casts in such subjects as Arabic language, history, geography, and
literature, which are believed to be deliberately distorted by the Israeli
authorities.

Part of the Arab television output is broadcast in foreign languages.
The broadcasting by television for minorities is, however, not as extensive
as it is in radio, due mainly to insufficient capacity and funds for produc-
tion. Part of this output is made up of programmes imported from foreign
countries and these are usually subtitled, the rest is locally produced and
uses minority languages in addition to English and French. Half of Iraq's
programmes transmitted from its Kirkuk's stations for its Kurdish minori-
ty is half conducted in Kurdish, the other half is conducted in Arabic.
Algeria’s locally produced programimres use Arabic, French and Kabyle.

The broadcasting of advertisements on television is not uncommon
in Arab television services. As a general rule less air time is given to this
category on Arab television than on their European and American coun-
terparts. Lebanese privately owned television companies, however, allow
as much as six minutes of advertising per hour. Other countries group
the advertisements in blocs and run them together.
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To date ten Arab countries have made the switch to colour tele-
vision. They are Algeria, Tunisia, Lebanon, Jordan, Kuwait, Qatar, the
United Arab Emirates, Bahrein, Oman, and Egypt. Some of these coun-
tries such as Kuwait and Jordan have opted for PAL, others such as
Egypt and Saudi Arabia have opted for Secam, Such choices are believed
to have been influenced by both political and economic factors.

It is of interest to note here that in addition to its own television
service the Saudi Arabian government agreed to let the Arab American
Oi] Company (Aramco) operate a privately owned non-commercial tele-
vision station in Dahran which broadcasts between four and five hours
daily. The telecasts which are intended for Aramco personnel, reach part
of both the Saudi and the neighbouring Bahreini audiences. A similar
agreement was reached by the U.S. Air Force in Libya to operate the
American Forces Radio and Television Service station at Wheelus Air
Force Base. In addition to the American personnel the broadcasts reach-
ed part of the Libyan audience until the base was evacuated in 1970,

As far as the ratio of television receivers to population in the Arab
world is concerned, Table 7 indicates a significant upward trend in all
Arab countries. In some countries such as Kuwait the increase over the
last decade was immense, it jumped from 0.60 receivers per thousand
persons in 1962 to 165 receivers in 1973, or an increase of 275%. In
Lebanon the increase was 251%,.
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TABLE 7

Number of Television Receivers per
1000 Inhabitants in 1962 & 1975

Country 1962 1975
Algeria 0.06 10
Egypt 0.10 20
Libya 0 0.5
Mauritania 0 0
Morocco 0.02 14
Somalia 0 0
Sudan 0.002 6
Tunisia 0.01 16
Iraq 0.07 25
Jordan 0 42
Kuwait 0.60 165
Lebanon 0.45 113
Oman 0 N. R.
Qatar 0 370
Saudi Arabia 0.03 19
Syria 0.09 22
U. A. Emirates —_— 75
A. R. of Yemen 0 N. R,
P. D. R. of Yemen N. R. 16
Bahrein 0 59

A closer look at the same table, however, reveals that in general the
ratio of television ownership in the Arab states is rather low. Only in five
countries, Lebanan, Qatar, Kuwait, the United Arab Emirates, and Bah-
rein, is the ratio 50 to one thousand inhabitants. In five other countries,
Egypt, Iraq, Jordan, Syria, and Saudi Arabia, the ratio is between 20 and

50 per thousand, and in six other countries the ratio is below 20 per
thousand.
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As in the case of radio broadcasting, the size of Arab television audi-
ences is only an estimate. Here again community and group viewing, un-
declared receivers, and the large size of families greatly add to the size of
these audiences. To increase the number of television receivers owner-
and Hence reach their potential audiences, Arab governments have
taken such steps as the lowering of import duties on television receivers,
the local manufacturing or assembling of receivers, in particular battery
operated ones, and the electrification of rural areas.

Patterns of Contro] and Financing of Arab Broadcasting

The state dominates the scene in broadcasting in the Arab world;
this means that both radio and television with a few exceptions are under
direct government control.

In the case of sound broadcasting the state owns all Arab radio
stations and operates them as public institutions. Radio services are under
the direct jurisdiction of either the Ministry of Communication or the
Ministry of Information, or their equivalent, which assume the responsi-
bility for the policies, planning, operations, and outputs of radio broad-
casting. The control of television follows the same pattern as radio in all
Arab states, with the exception of Lebanon, in which television broadcast-
ing is assumed by two commercial companies.

Because broadcasting is carried out by the government, it is the
State that provides the funds for broadcasting operations. Except for
Lebanon’s television service and Radiodiffusion Television Algerienne, a
state-owned but financially autonomous public corporation, all broadcast-
ing services are financed by the government. This sometimes takes the
form of license fees, as in the case of Morocco, Jordan and Mauritania,
or a tax on electricity consumption such as the one imposed in Egypt.
Other sources of income are made available as more Arab governments
allow the broadcasting of limited amounts of commercial advertisement
on both radio and television. Two countries, Egypt and Lebanon, are
major exporters of radio and television programmes to the rest of the
Arab world and the sale of such recorded programmes brings in additional
income,

The patterns of control and financing of Arab broadcasting services
are similar to those prevailing in the rest of the world. They are similar to
those existing in other developing countries, where radio and television
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are used by the state for both social change and political control. In
these countries such vital organs of communication are used as instru-
ments to speed the process of modernization and development.

Motion Pictures in the Arab World

Films have maintained their popularity with Arab audiences since
the art of film making was introduced in the Middle East. Fifty years ago
Egypt produced its first feature film. Today Egypt is still the center of
the film industry in the Arab world. Its well-equipped studios and film-
processing laboratories have produced close to 1800 featurc films in the
last half century. With an average production of 65 feature films annual-
ly, Egypt is ranked the thirteenth largest feature film producing country in
the world; two decades ago it was the fifteenth. In addition to feature
films, the Egyptian film studios turn out an average of 50 documentaries
and 90 short films a year.

Next to Egypt in film production are Lebanon which averages 6
feature films a year, Algeria with 4 films and Tunisia with 2 films a year.
Mauritania and Kuwait have produced their first feature films in the carly
seventies, the latter winning a number of international prizes at film
festivals.

With no exception all Arab countries produce some documentarics,
newsreels, and short films. The latter deal with education, health, indus-
try, agriculture, and social affairs; a few of these titles are entertaining.
Some of these films are produced by the public sector which is predomin-
ent in the Arab film industry, the rest of the films are produced by the
private sector, and the film units attached to the televission bodies.

Most Arab states encourage their film production industries. Official
and public encouragement in Tunisia, for example, takes the form of
state aid for film production; in other countries it takes the form of
sponsorship and establishment of local film clubs. In Egypt, the govern-
ment has established a cinema institute and a motion-picture centre. Tt
also sponsors the publication of a magazine dealing with a film tech-
niques.

Coproduction of feature films among Arab countries is rather
limited, the main coproducers being Egypt and Lebanon. Films coproduc-

ed with European countries such as France, Turkey, and Italy arc even
fewer.
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The major exporter of Arabic films in the Middle East is Egypt, and al-
most all Arab countries depend heavily on Egyptian films. The unity of
language and the similarity of the topics and problems dealt with make
for the popularity of the Egyptian film in the rest of the Arab world.
Egypt’s international film market also includes some predominantly Is-
lamic African and Asian countries. The Egyptian government, which
makes a good profit from the sale of its films &Broad, insists on a mini-
mum of artistic standards for the export of the films.

With the exception of Egypt the flow of films between the Arab coun-
tries and the rest of the world is a one way traffic. Arab states are regular
importers of foreiga films which are either subtitled or dubbed before their
projection, Political, commercial, and cultural ties are at play in the dis-
tribution of films ir the Middle East. As a general rule more films are
imported from the Western bloc countries with which the Arab count-
ries have had longer contact. Morocco, Algeria, and Lebanon, which had
a long history of French colonialism and influence, imported respectively
60, 131, and 100 French films in 1960 against 11 and only one French
films imported by Egypt and Sudan during the same year.

Other countries from which the Arab world imports films are India, Eng-
land, Turkey, China, Pakistan, Japan, Italy, and the Socialist countries,
but it is American films that far exceed the other non-Arabic films in
number and in popularity in the Arab world. Of the 375 films imported by
Egypt in 1971, 163 films were of American origin. Tunisian imports of
the same year amounted to 164 American films or two thirds of its im-
ports.

Regarded statistically, significant increases were recorded in the
number of new cinema houses in most Arab countries over the last three
decades. Similar increases were also registered in both annual film
attendance and in the number of cinema seats per thousand persons.

According to Table 8, Balirein, Qatar, and Lebanon lead the other
Arab countries in terms of availability of cinema seats for their popula-
tions,

% — YoV —



TABLE 8§
Number of Cinema Seats per 1000

Inhabitants in 1962 & 1975

Country 1962
Algeria 0.20
Egypt N.R.
Libya N.R.
Mauritania 0.0025
Morocco : 0.12
Somalia N.R.
Sudan 0.06
Tunisia 0.1
Iraq 0.13
Jordan 0.10
Kuwait 04
Lebanon 0.62
Oman 0.17
Qatar None
Saudi Arabia None
Syria 0.10
U. A. Emirates
A. R. of Yemen None
P. D. R, of Yemen N. R.
Bahrein 0.82

In Qatar, where there were no films shown a decade ago, the number
of seats per thousand is 41 today. Kuwait, Algeria, Jordan, and Morocco
displayed a similar upward trend. Egypt, with 240 cinema houses, has
one of the largest number of cinemas in the Arab countries. This num-
ber, howev2r, is not quite in proportion with its fourty million inhabit-
ants. Syria, which had 50 cinemas in 1950, was the leading Middle East-
ern country in terms of number of cinema houses. With an jncrease of
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only 20 houses in the last two decades, Syria today ranks after Morocco
which has 260 houses, Tunisia which has 104 houses and Lebanon which
has 170 houses. The largest number of cinemas in the Arab world belongs
to Algeria which has 640 cinema houses,

These figures, however, do not quite reveal the size of cinema attend-
ance in the Arab countries. The projection of films by mobile units is
very common, particularly in rural areas. In Egypt, for example, the so-
called “Caravans of Culture” which are mobile units equipped with films,
libraries, and educational material travel the country, adding an untold
number of cinema spectators to the reported numbers. If we add the
number of spectators of films shown in clubs, schools, factories, and priv-
ately we will realize that the data available are only estimates.

It is of interest to note that Saudi Arabia still has no public cinemas.
The production and projection of entertainment films are banned because
they are considered to be prejudicial to Islamic ideals. The only entertain-
ment films projected in the country are those shown privately and those
projected by foreign companies to their employees. The latter are organiz-
ed on a non-profit basis. The only films produced in Saudi Arabia are of a
non-entertainment nature. They are produced by the film unit of the Saudi
television and are broadcast via television,

Education and Training for Mass Communication

The rapid growth of the Arab mass media in the last quarter of a
century has created a felt need for qualified and well-trained Arab com-
munications specialists. To meet these needs the Arab states are work-
ing on three fronts. They are establishing institutions for the academic
study of communication, extending existing training centers and initiat-
ing new ones for the training of their personnel, and sending their staff for
training abroad.

The academic study of communication in the Arab world, namely
the study of journalism, dates back to the mid-thirties. It was during that
period that Cairo University initiated its Institute of Journalism which
was eventually replaced by a Department of Journalism in 1954, and
later by the present Faculty of Mass Communication in 1970, Independ-
ently, but also during the mid-thirties, another program for the study of
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journalism was started by the American University in Cairo which
presently offers courses leading to both a Bachelor and a Master’s degree
in Mass Communication.

In nine countries, Egypt, Saudi Arabia, Syria, Algeria, Libya Sudan,
Tunisia, Iraq, and Lebanon, departments or whole faculties of mass com-
munication now offer courses leading to at least a Bachelor degree in
mass communication. Their common goal is the preparation of commu-
nications experts who will be responsible for the planning, production,
and administration of Arab mass media. The Faculty of Mass Communi-
cation of Cairo University graduated 218 such students in 1976, while
the Abdel Aziz Al Saoud University of Saudi Arabia graduated its first
twenty communication specialists during that same year. Students seek-
ing higher degrees in the study of mass communication are able to pursue
their studies for a Master of Arts or a Doctor of Philosophy degree in
Cairo University. In addition Cairo University offers a two-year course
leading to the Diploma in Mass Communication, which is a post graduate
degree-especially designed for professionals whose Bachelor degrees were
in fields other than mass communication.

A survey of the content of the courses offered by the Arab institu-
tions showed that they covered both the theoretical and practical aspects
of mass communications. The traditional emphasis on practicing journal-
ism has yielded to the new approach of preparing experts responsible for
the setting up, the output, and the administration of the mass media.
More and more emphasis is on the use of these media as vital channels for
education, development, and social change.

Where academic institutions for the study of communication do not
exist, training centers such as those in Algeria, and Morocco, provide
training in the techniques and skills of mass media production. Such
centers offer shorter courses and training for the local media personnel.
In fact it is not uncommon for some Arab countries to have both acade-
mic institutions and training centers.

All of these centers of academic learning and training are opened to
all Arab specialists in the field. It is of interest to note that close to 30%
of the students enrolled in the Diploma program at Cairo University Fa-
culty of Communication are non-Egyptians. Sudanese, Saudis, Thais, Jor-
danians, and Somalis join their Egyptian colleagues in the pursuit of
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knowledge and further research. Special training courses are also often
organized by Egypt’s national Radio and Television Training Institutes
for Arab broadcasters. They consist of instruction on techniques of broad-
casting with demonstrations, discusssions and practical work. In addition,
the Department of Information of the Ministry of Information and the
Egyptian Journalist’s Syndicate often conduct seminars on selected topics
for selected groups.

Through bilateral and multilateral agreements, training in the arts
and techniques of the mass media is also made available outside the Arab
world. Countries such ass England, Italy, France, Spain, and the German
Federal Republic either include Arab professionals in their regular train-
ing programmes or organize special training courses for them. These
usually center on some advanced technological aspects of the media such
as satellite transmission or color television production.

Scholarships and fellowships are also made available to Arab students
either through Arab universities or through the Arab States Broadcasting

Union.

Regional centers for training in the mass media similar to those
developed and supported by Unesco in India and Malaysia have been
established in the Middle East. The Qatar training center is one of them.
This center assisted by Unesco and financed by Qatar’s government will
eventually meet the training needs of the Arabian Gulf states, namely
Qatar, Oman, the United Arab Emirates, Saudi Arabia, Kuwait, Bahrein,

and Iraq.

The regional training center of Damascus which serves both Syria
and its neighbouring countries is already functioning.

Internationa] Communication and the Arab States

The Arab nations are recognizing the need for rapid and efficient
international communication, In order to increase the flow of communi-
cation among themselves on one hand, and to further the dialogue
between themselves and the rest of the world on the other, the Arab
states are both improving already existing channels and are setting up
new ones. Chief among the new channels are the forthcoming Arab satel-
lite, the increase in the number of Arab Information Offices across the
world, the establishment of an Arab press published in foreign languages
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abroad, the initiation of the Arab-European Dialogue, and the participa-
tion of Arab media in international media activities, news events, and in-
ternational mass media organizations to give only a few examples,

As early as 1969, thirteen Arab states had already joined the Inter-
national Telecommunications Satellite Consortium. Today most of the
Arab countries have joined this international body sharing with the rest
of the members the costs of development and administration of the orga-
nization.

In addition, fourteen Arab countries have set their own satellite
ground stations -which link them through both the Atlantic and Indian
Ocean satellites to the rest of the world.(9) the rest of the Arab count-
ries are either in the process of setting up such stations, or are planning
for them,

Work on the projected regional Arab satellite which will serve the
communication needs of the Arab world is in progress. It is expected that
this satellite will greatly increase the flow of communication among the
Arab states, along with a greater exchange of bilateral information. The
fact that the Arab nations share the same language and culture should
pave the way for the successful use of this satellite.

In the field of news exchange, all Arab nations, as was noted earlier,
subscribe to and/or exchange news with the major world news agencies.
Most Arab national news agencies maintain bureaus in key capital cities;
so do major Arab dailies whose circulation numbers in neighbouring
Arab states are often substantial. Arab news agencies and Arab journal-
ists belong to both international and regional unions such as the Arab
News Agencies Union and the Arab Journalists Union.

Arab broadcasting services also belong to similar organization. Fore-
most is the Arab States Broadcasting Union whose membership count
all Arab countries. The organization which was founded in 1968 aims to
to coordinate the efforts of the individual Arab broadcasting services, and
to exchange expertise and information on all matters of general benefit to
all broadcasting corporations of the Arab members states.

It maintains a technical center in Khartoum, Sudan, and three news
exchange centers in Kuwait, Oman, and Rabat. It organizes seminars,
workshops, and sympozia on a variety of technical, educational, and aes-

Yot _ 3



thetic aspects of broadcasting. It also promotes the exchange of radio and
television recordings between its state members and organizes the simul-
taneous broadcasting of such programs. The coverage and simultaneous
broadcasting of the rites of the pilgrimage in Saudi Arabia and the cover-
age of the Olympic Games held in Montreal in the summer of 1976 via
satellite to all Arab countries equipped with satellite ground stations
were among its achievements. It was the Union which secured all
the arrangements for the Arab countries, booked the satellite time, and
covered the events through a team of producers and broadcasters drawn
from a number of Arab brodcasting services.

Other international broadcasting organizations to which Arab states
belong are the International Radio and Television Organization, which
counts Algeria, Egypt, Sudan, and Syria among its members; the Union of
National Radio and Television Organization of Africa (URTNA) which
includes all Arab countries on the African continent, namely Egypt,
Libya, Tunisia, Sudan, Somalia, Mauritania, Algeria, and Morocco; and
the Asian Broadcasting Union (ABU) in which Saudi Arabia, Egypt, and
Jordan are full members and Iraq is an associate member.

Of its 33 full members, the European Broadcasting Union counts six
Arab countries, Morocco, Algeria, Tunisia, Libya, Jordan, and Lebanon,
Its Arab associate members include Egypt, the United Arab Emirates,
Qatar, Kuwait, and Sudan.

It is of interest to note that Algeria, Morocco, and Tunisia participate
in EBU’s Eurovision regional network, which links them not only
to Western Europe’s national systems, but also through EBU to Eastern
Europe’s Intervision network and to satellite transmission from North and
South America and Asia.”(10)

In an effort to further the dialogue between the Arab nations and
the rest of the world, the Arab League maintains information offices in
twenty one cities across the world. Nine such bureaus are in the Americas
of which five are in the United States, three offices are in Asia, two in
Africa, and seven are on the European continent.(11) They all have a
twofold purpose. The first is educational and cultural, and aims at ac-
quainting the public with the cultures, aspirations, and potential of t he
Arab world; it is an image-building task. The second purpose is political; it
aims to influence public attitudes in these nations in support of Arab
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foreign-policy objectives. This is achieved through such channels of open
diplomacy as personal communication with members of pressure groups
and opinions leaders through debates, and discussions.

Where such Arab Information Centers do not exist, Councils of Arab
Ambassadors and Arab Information Commitees are formed to carry out
the information policy and aims of the Arab League.

Other means of international communication take the form of regular
or occasional meetings between Arabs and leading world figures in
culture, literature, philosophy, religion, and the arts. Of particular import-
ance is the Arab-European Dialogue which includes some of the best
minds in the Arab and European worlds. Efforts are also made to bring
together Arab and American thinkers, philosophers, and writers such as
the one organized in Washington D.C. by the Library of Congress in
1976. All these meetings have one goal in common, namely the further-
ing of the dialogue between the two cultures and the search for ways of
improving the channels of communication between them.

International festivals, exhibitions, cultural events, are also among
the means used by the Arab governments to contact peoples of other
countries. It is estimated for example that the number of people who
viewed the King Tut Ankhamon exhibition counted in the millions. It is
also reported that the World of Islam Festival organized in England in
1975 has greatly increased both the interest in and the knowledge of
thousands of people in both Islam and the Moslem civilization of which
the Arab civilization is an integral part.

Informal contacts between youth, professors, and students through
exchange programmes or through international tourism bring beyond
the shadow of a doubt results that formal contacts between government
officials would be unable to accomplish. Because these channels are in-
formal those who get involved in them are, as suggests Davison, more
open and prone to their subtle implications.(12)

Conclusions

Regarded as a whole, the Arab world has made great strides in the
use and development of mass communication in the last quarter of a
century. In terms of coverage, the Arab media have penetrated geographi-
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cal areas that were hitherto isolated both physically and culturally. Politi-
cally the media, and radio in particular, played the role of catalyst in the
Arab renaissance and reunity. But much remains to be accomplished.
Inspite of the spread of mass media ,the Arab masses are still inade-
quately covered. And it is due to the exposure to the mass media, accord-
ing to Rogers, Lerner, Sheomaker and others that the whole process of
social change and development is triggered. It is exposure to the mass
media that engenders empathy, starts agricultural and home inventive-
ness, increases political knowledge, raises achievement motivation, and
increases educational and occupational aspirations (13, 15), all of which
are needed in varying degrees in the Arab world. It is therefore our belief
that an increased effort on the part of the Arab authorities to spread res-
ponsible mass media so as to reach most citizens will be greatly repaid
in terms of development. A greater effort in particular should be made
to use the media as essential tools of social progress and as major convey-
ors of ideas in such areas as better health, family planning, and national
unity. Measures such as lowering of import taxes on radio and television
sets, local manufacturing or assembling of television receivers, develop-
ment of local and inexpensive papers will be particularly useful measures.

On the international scene, modern technology brings in its wake
more exchange of information within Arab states and between the Arab
states and the rest of the world. The Arab press through its news agencies
will be among the media that will benefit from advanced technology. The
projected Arab satellite will open new horizons and tap information
sources that were untapped so far. It is hoped that the Arab states will
use this new technology with greater skill and ingenuity to win the battle
of minds.

It is also hoped that the Arab mass communication institutions of
learning will play a leading role in the preparation of professionals who
will be responsible for the management and outputs of Arab media. The
task of these new generations of communicators will be to direct and
shape the Arab media as tools for the progress and development of their
countries.

To that end and in the foreseeable future the Arab mass media will
remain in the hands of the State, and will be managed as public services.
As such it is hoped that they will come. to achieve the goals of progress
and prosperity of this area.
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FOOTNOTES

Of these 339 were published in Arabic, 17 in English, 37 in French, 11
in Greek, 6 in American, 3 in Italian, and 1 each in German, Maltese,
and Persian. Unesco, World Communications, (New York : Publications
Center, 1952), p. 36.

Note Reported

Unesco, World Communications : A 200 country Survey of Press,

Radio, Television, Film (Paris : the Unesco Press, 1975), p. 4.

Inaugurated in 1978 the Gulf News Agency is made up of the seven
Arabian Gulf countries, namely Saudi Arabia, Kuwait, Bahrein, Iraa,
Qatar, Oman, and the United Arab Emirates.

These countries are Mauritania and Saudi Arabia.

Unesco, World Communications : Press Radio. Television, Film (New
York : Unesco Publications Center, 1964). p. 41.

Head, Sydney. Broadcasting in Africa; A Continental Survey of Radio
and Television (Philadelphia : Temple University Press, 1974), p. 129.

They are the General Programme, the Second Programme, the Voice of
the Arabs. the Holy Koran Service, the People’s Programme, the Middle
East Radio, the Youth Radio Service, The Alexandria Regional Radio

Service, and the above mentioned foreign language services.

Green, Timothy. The Universal Eve : World Televisicn in ihe Seventies
(London : The Bodley Head. 1972), p. 223.

Theyv are Algeria. Egvpt. Morocco, Sudan, Iraq. Jordan, the U.A. Emi-
rates. Cman. Bahrein Kuwait, A.R. of Yemen, Lebanon, Qatar, and
Saudi Arabia which own two ground stations.

(11) Head, Sudney, op. cit. p. 264.
A ———

(12)

The Arab League Information Offices are located in New York. Dallas
Washington D.C.. Chicago. San Francisco, Ottawa, Brasilia, Buenos
Aires. Santiago. Bonn. Rome. Geneva. Brussssls. Madrid. Lendon,
Paris. Dakar, Nairobi. Lagos, New Delhi. and Tokvo.
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Philipps, International Political Communication (New York :

(13) Dayvison,
Frederick Praeger, 1965), p. 334.

(14) Rogers, Everett, Modernization among Peasants : The Impact of Com-

munication (New York : Holt, Rinehart. and Winston, Inc., 1960) p. 102.
: Modernizing the

(15) Lerner, Daniel, The Passing of Traditional Society
Middle East (New York : The Free Press, 1958), p. 52.
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